£ ANERIS

Operational Sensing Life Technologies for
Marine Ecosystems

Lead Beneficiary:

Author/s:

* Ko

*
*
*

*
*
* 4 K

Funded by
the European Union

Views and opinions expressed are those of the author(s) only and do not
necessarily reflect those of the European Union or the European Commission.
Neither the EU nor the EC can be held responsible for them.



D6.2 Project branding and website

Prepared under contract from the European Commission

Grant agreement No. 101094924

EU Horizon Europe Research and Innovation action

Project acronym: ANERIS

Project full title: operAtional seNsing lifE technologies for maRIne ecosystem$S
Start of the project: January 2023

Duration: 48 months

Project coordinator: Jaume Piera

Deliverable title: Project branding and website

Deliverable n°: D6.2

Nature of the deliverable: Report

Dissemination level: Public

WP responsible: WP6

Lead beneficiary: PENSOFT

Citation: Ganchev, N., Popova, G., Peneva, S. & Kaleva, K. (2023). Project

branding and website. Deliverable D6.2 EU Horizon Europe
ANERIS Project, Grant agreement No. 101094924

Due date of deliverable: Month 3
Actual submission date: Month 3

Deliverable status:

Version Status Date Author(s)
1.0 Draft 20 March 2023 PENSOFT
2.0 Review 27.03.2023 CsiC

3.0 Final 28.03.2023 PENSOFT

The content of this deliverable does not necessarily reflect the official opinions of the European
Commission or other institutions of the European Union



D6.2 Project branding and website

PrEFACE....cee et 4
SUIMIMIAIY ..ttt e e e e aa s eassaaaeaaasaasaaaaaaaaaaaaaaaaaaaaaaeaaaaaaaaaaees 4
List Of ADDIreviatioNS. ... 4
1. Visual identity QUIAE ......... i e e et e e e a s 5
LIPSt P 1 T o R PP PTPP PP 5
1.2, COloUrS & FONES......eiiiiiiiie et 5
1.3. ViISUAI BIEMENTS ...ttt e e e e e e e s 7
2. Templates & Promotional MaterialS.............oooiiiiiiiiiii e 7
D T =Y .9 0] = (=T U 7
2.2. Promotional MaterialS............uuuiiiiiiieieiie e 8
3. Website & SOCial MEAI@.........ccoiiiiiiiii s 9
K R T =T o] PP SO PPPPUPPPRPPRN 9
3.2, SOCIAI MEAIA ...t 12

4. CONCIUSION .ttt ettt e e e oo e ettt e e e e e e e e s e b et e e e e e e e e annn s bbeneeeeeeeaaaans 13
S TR Y 01 0T G 13
Visual Identity GUIAE ... 13



D6.2 Project branding and website

This document is a deliverable for the ANERIS project, funded under the European Union’s
Horizon Europe Research and Innovation Action under grant agreement No. 101094924.

The aim of this document is to present the ANERIS branding, visual identity and website as key
tools in the project’s communication and dissemination activities.

ANERIS is working to produce next-generation technology and methodology for marine life
sensing and ecosystem research. In order to lay a solid foundation to the communication and
dissemination efforts of the project, a collection of branding and visual-identity tools, as well as a
project website must be developed within the first months of the project.

Within the first 3 months, a project website, visual identity guide (including logo, fonts, and visual
elements), corporate PowerPoint and Zoom, as well as Milestone and Deliverable templates,
printable poster and flyer, and dedicated social media channels were developed. The combination
of these outputs will serve to create a coherent and appealing visual project identity, engage the
public, and host project results. The website, social media and all templates are centered around
the visual identity guide which provides a detailed description of fonts, colours and use of the
logo.

EU European Union

IR Internal Repository
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The visual identity guide (see Annex) contains important elements of project branding
developed during the first 3 months of the project in order to set a solid foundation for future
communication and dissemination work.

ANERIS’s logo (Fig.1) was designed with the aim of creating a recognisable, memorable, and
visually pleasing impression of the project. It was inspired by the purpose and methods of the
project — featuring a double-stranded helix representing the genomic tools that will be utilised and
developed, and a siren tail, signifying the focus on the marine biome. The siren tail is also a
reference to the name of the project which spelled backward reads SIRENA.

Different versions of the logo were developed, with and without the project name abbreviation in
order to fit in different contexts, backgrounds and materials (Fig.1).

ANERIS

OPERATIONAL SENSING LIFE TECHNOLOGIES

e N E R I S FOR MARINE ECOSYSTEMS

OPERATIONAL SENSING LIFE TECHNOLOGIES
FOR MARINE ECOSYSTEMS

@AN ERIS ANERIS

Figure 1. ANERIS Logos with and without project abbreviation

Blue, Black, White and Purple were selected for the project colour scheme used in the logo,
website and various templates. The main colours can be seen on Fig 2.
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#DBE3EA #00B6C4

#1B1B2D

RGB RGB RGB RGB
214/227/234 0/182/196 89/83/165 27/27/45
CMYK CMYK CMYK CMYK
15/5/5/0 73/24/3/0 76/77/0/0 84/79/52/66

Figure 2. ANERIS Colour scheme (taken from visual identity guide)

Quicksand (Fig 3) was selected as font for use in the logo, website and promotional materials,
while Proxima Nova (Fig 3) was selected for use in presentations, and other templates.

AO Quicksand

Used logo, website and promotional

materials  Headings and body

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz
Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oc Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

B Dd Ee F Hh | v Qq Rr & X

Aa Proxima

Used in presentation, deliverable and N
milestone templates Ova
Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz
5

Figure 3. ANERIS Fonts (taken from visual identity guide)
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1.3. Visual elements
The visual identity guide presents some relevant visual elements for use in presentations and

branding materials (Fig.4)

VISUALS

Images

@& & A
@ % W

Vision Mission Goals
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OO0

11 innovative Training Accessible Empowerin g
data civil society

technologies programs

Operational
Marine Biology

Figure 4. ANERIS Visual elements (taken from visual identity guide)

2. Templates & Promotional Materials
Templates (Presentation, Deliverable, Milestone) and Promotional Materials (Poster, Brochure,
Sticker, USB drive) were developed for use by the consortium.

2.1. Templates

ANERIS templates are created for use in external and internal documentation of project progress
or activities. The Deliverable, Milestone, and Presentation templates (Fig.5) include instructions

for font size, referencing, and formatting.
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Operational Sensing Life Technologies for

Operational Sensing Life Technologies for .
Marine Ecosystems

Marine Ecosystems

Lead Bensficiary: Load Benaficiary: "

Authorfs: Author/s:

Title of the presentation

Presenter

Affiliation

Date/Location

Figure 5. ANERIS Administrative templates (Deliverable, Milestone & Presentation)

ANERIS Promotional materials were developed for distributing among the consortium during the
project kick-off meeting and in all future events with ANERIS Participation. The following
promotional materials were developed:

e ANERIS Stickers (Fig.6) — the ANERIS sticker holds the design of the project’s logo and
has been specifically designed to support the overall presentation of ANERIS during in-
person events.

¢ ANERIS Brochure (Fig.7) — The brochure contains a short summary of the ANERIS work
packages, alongside the vision, mission and goal of the project. It is designed as an
accessible introduction of the project at in-person events.

e ANERIS Poster (Fig. 8) — Similar to the brochure, the poster contains basic information
of the project and is suited for hanging around conferences and other in-person events.
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e ANERIS Roll-up banner — The roll-up banner is a large, attention-grabbing promotional
material ideal for conferences, workshops and seminars. The ANERIS roll-up is yet being

design, however, will be made available on the project’s website as soon as it has been
finalised.

=y

ANERIS

neriseu W @ANERISProject
im ANERIS Project

Figure 6. ANERIS Sticker

L@ W/

Figure 8. ANERIS Poster

The ANERIS website and social media channels are the principal way of communicating and
disseminating project outputs, news and events. Their aim is to provide an aesthetically pleasing
and user-friendly way for a wide audience to engage with ANERIS.

As a main communication tool and a portal for all ANERIS-derived results, the project website will
ensure: i) general dissemination of project goals, structure and results; ii) secure storage in online
libraries; iii) community link with other EU Horizon projects; iv) regular and interactive events.The
project website is hosted at www.aneris.eu and is based on the visual guidelines highlighted in

9
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the visual identity guide. The landing page (Fig. 9) is bright and open, featuring a short description
of Operational Marine Biology. Further down are the ANERIS vision, mission and goals, as well

as project numbers, latest news, upcoming events and social media activity.

Towards a network

of Operational
Marine Biology

Figure 9. ANERIS Website Landing page

The “About” section features background information regarding the project and its goals, as well
as a general outline of the planned activities and technologies (Fig.10). A brief summary of each

work package can also be found at the bottom of the page.

10
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The Project

Figure 10. ANERIS About page

Additionally, the website features the following sections:

Partners — an interactive map with the headquarters of the consortium partners, as well
as a short description of each partner, their role in the project, and a link to their website.
Library — an open repository for public project documents, publications, deliverables and
outputs, as well as relevant scientific literature.

News — a place for all news related to ANERIS such as job openings, participation in
events, new project developments or outputs.

Events — an interactive calendar including events (conferences, workshops, etc.) in which
ANERIS takes part in as organizer, participant or guest.

Media Center — hosts ANERIS promotional materials, gallery, videos, newsletter, and
other media outputs.

Contact — features the ANERIS contact email address (project@aneris.eu).

Finally, the website features a Login tab, which gives consortium members password-protected
access to an internal repository. The internal repository contains a mailing module with separate
mailing lists for easy communication and organization between consortium members. Its
functionality is further discussed in Deliverable D1.2 Project Management Portal.

11
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As the project develops, new tabs will be added to the website as needed, such as “ANERIS
Technologies” and “ANERIS Citizen Science”

ANERIS Social media outlets serve as one of the primary communication tools of the project.
They are used to share relevant information about new project developments throughout the
project duration, as well as about any events, workshops, news or publications. Making use of
social media will maximise the online visibility of ANERIS and will enable the project to reach and
engage the widest possible audience in order to (1) contribute to the citizen science activities of
the project and (2) spread awareness about the importance of marine ecosystem monitoring and
the innovative technologies of ANERIS. So far, ANERIS has presence of three social media
platforms:

o Twitter - @ANERISproject
e Linkedin — ANERIS Project

e Instagram - @aneris_project

At a later stage of the project’'s duration a YouTube channel will be developed, once relevant
video outputs are present.

In terms of appearance, all three accounts use the ANERIS logo as profile picture, and a simple
visual element as header image (Fig.11)

Figure 11. ANERIS Social Media accounts

12
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D6.2 Project branding and website

Overall, the project branding and website were all inspired by the marine theme of the project,
creating a consistent, engaging and memorable visual identity. This deliverable outlines the
project logo, colour pack and fonts, visual elements, administrative templates, promotional
materials, website and social media and the thinking behind them. Together, all these elements
will serve as a base for communication, dissemination and exploitation of project results,
recruitment of citizen science participants and engaging the public in project developments.

13
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